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A Creative Approach to Conflict Mediation: Olive Branch Pictures, Inc. & “Shira and Amal” 

 

“Mythology is not a lie, mythology is poetry, it is metaphorical. It has been well said that 

mythology is the penultimate truth--penultimate because the ultimate cannot be put into 

words. It is beyond words. Beyond images, beyond that bounding rim of the Buddhist Wheel of 

Becoming. Mythology pitches the mind beyond that rim, to what can be known but not told.” 

― Joseph Campbell, The Power of Myth 

 

Abstract 

This paper attempts to explain how the power of myth can be used to mitigate intractable 

conflict. I present my thesis, that an epic, animated, musical, feature film, developed with a 

representational, ideologically balanced production team and advisory board, can be a 

powerful tool in conflict mediation. Such a production would use the creative freedom of fiction 

and illustration to navigate social, political, and religious controversies without sacrificing story-

craft and commercial viability. I offer my own application of this theory, Olive Branch Pictures, 

Inc. – a social enterprise for conflict mediation and cultural diplomacy using representational, 

ideologically balanced, visual storytelling – and its first production – “Shira and Amal”, the story 

of a Palestinian girl and an Israeli girl who use music to bring peace to Jerusalem and to 

themselves – which applies this methodology to address the Israeli-Palestinian Conflict. 

 

 

 



Introduction 

Cultural diplomacy is a form of soft power that includes the exchange of ideas, information, art, 

language, and other forms of culture among peoples and nations. The goals of cultural 

diplomacy are, through acts of good-will and humanity, to influence a foreign audience to 

cooperate, earn support for policies, mollify conflict, and foster understanding.1 

Stories, spread by the media or through inter-cultural osmosis, can be a form of cultural 

diplomacy. Stories play an important role in shaping narratives which inform our system of 

values as well as our social, historical, political, and religious identities. All stories serve a 

purpose, namely to promote morality, create meaning, and reveal the nature of society.2 The 

stories found in such works as the tales of Nasreddin Hodjai and Mother Goose, Japanese Zen 

Koans ii, Greek Mythology, Harry Potter, and The Bible, are all, in essence, a collection of 

didactic stories which, through interpretation and distribution, have informed the value 

systems of countless societies across the globe for thousands of years. Furthermore, such 

meaning and purpose, can be found in the presentation and interpretation, whether conscious 

or unconscious, of all works of art. There exists a middle ground between the agnostic and the 

faithful, which suggests that such stories, such myths, contain symbolic meaning that reflects 

the nature of the human collective unconscious, developed over centuries of biologically-

rooted socialization.  

In his work, The Concept of the Collective Unconscious, psychologist Carl Jung, asserts 

that humans have inherited a psychic system of a collective and universal nature, that is found 

 
1 Waller, Michael J. “Cultural Diplomacy, Political Influence, and Integrated Strategy”, The Institute of World 
Politics Press (2009): p. 74, 88. 
2 Ellis, B.F. “Why tell stories?” Storytelling Magazine (1997): p. 21-23. 



in all individuals and manifests in the form of archetypal, instinctual, and foundational 

personalities.3  Jung’s thesis is supported by comparative mythologist Joseph Campbell, who 

further traces the notion of unconscious archetypes in myths across diverse histories, cultures, 

and religions to what he refers to as the “monomyth”, also known as “The Hero’s Journey”. In 

his seminal work, “The Hero with A Thousand Faces”, Campbell describes this phenomenon as 

the classic “coming-of-age” story following the archetype of the hero, in which a character, 

after experiencing a life-altering “inciting incident”, ventures out into the world, encounters 

obstacles, wins allies and mentors, learns to overcome these obstacles both internally and 

externally, experiences change, growth, or revelation, and finally returns home to share their 

wealth of knowledge. Campbell supports his identification of the monomyth with evidence 

from diverse sources spanning Buddhism and Native American traditions to Christianity and 

Ancient Egyptian myths. “Whether we listen with aloof amusement to the dreamlike mumbo 

jumbo of some red-eyed witch doctor of the Congo, or read with cultivated rapture thin 

translations from the sonnets of the mystic Lao-tse; now and again crack the hard nutshell of an 

argument of Aquinas, or catch suddenly the shining meaning of a bizarre Eskimo fairy tale: it 

will be always the one, shape-shifting yet marvelously constant story that we find, together 

with a challengingly persistent suggestion of more remaining to be experienced than will ever 

be known or told. Throughout the inhabited world, in all times and under every circumstance, 

the myths of man have flourished; and they have been the living inspiration of whatever else 

may have appeared out of the activities of the human body and mind. It would not be too much 

to say that myth is the secret opening through which the inexhaustible energies of the cosmos 

 
3 Jung, Carl. The Concept of the Collective Unconscious. London: St. Bartholomew’s Hospital Journal (1937): p.1. 



pour into human cultural manifestation. Religions, philosophies, arts, the social forms of 

primitive and historic man, prime discoveries in science and technology, the very dreams that 

blister sleep, boil up from the basic, magic ring of myth”.4 Such myths and stories that embody 

the archetypal hero’s journey have been used across time and space to help inform young 

people how to mature in the world, how to face obstacles and learn to overcome them, how to 

win the support of allies and mentors, how to know right from wrong, and how to find love.5 

The cross-cultural evidence of these universal mythological archetypes and values suggests that 

civilizations in conflict could be united by a shared, representational mythological story. 

Furthermore, the work of historian Yuval Noah Harari, supports the capacity of myth to unite 

and civilize society. In his book Sapiens, Harari writes, “Large numbers of strangers can 

cooperate successfully by believing in common. Any large-scale human cooperation – whether 

a modern state, a medieval church, an ancient city or an archaic tribe – is rooted in 

common myths that exist only in people's collective imagination.”6 

 

The Influence of Cartoons in Conflict Mediation 

Public art, theatre, monuments, and museums offer opportunities to both artists and audiences 

for catharsis and understanding on the issues which they express.7 As an art medium, comics, 

or graphic novels, serve as a means to uncover undercurrent trends unconsciously molding our 

beliefs, values, desires, political inclinations and our private, intimate thoughts.8 In their 2006 

 
4 Campbell, Joseph. “The Hero with a Thousand Faces”. Princeton, New Jersey: Princeton University Press (2004): 
p.3 
5 Campbell, Joseph. “The Hero with a Thousand Faces”. Princeton, New Jersey: Princeton University Press (2004).  
6 Harari, Yuval N. “Sapiens : a Brief History of Humankind”. New York, New York: Harper (2015): p. 17. 
7 Denise D. Bielby. “Introduction: Art and Catharsis”. The Journal of Arts Management, Law, and Society (1997). 
8 Blich, Ben Baruch. “Israelis in the eyes of Comics.” Jerusalem, Israel: Academy of Arts and Design (2013). 



Harvard Negotiation Law Review publication, legal scholars Ellen and Daniel Yamshon assert the 

efficacy of comics for peacebuilding and reconciliation: “The use of comics, graphics, and 

images can constitute powerful tools to sensitize, educate, and motivate people to participate 

in and prepare for dispute resolution”.  Comics can be copied, printed, or distributed digitally at 

little to no cost. The universal language of visual communications and the ability to simplify 

complex ideas graphically, allow comics to communicate even to people with low levels of 

literacy. Additionally, comics can be read, re-read, and passed on to others, allowing the 

message of the comic to be absorbed more deeply.9  

The effectiveness of the comics medium in directly facilitating reconciliation has been 

demonstrated in its usage in the aftermath of the Rwandan Genocide.10iii NGOs “Search for 

Common Ground” (SFCG) and “World Comics” have used comics to mediate conflict in dozens 

of countries including South Sudan, Lebanon, and Pakistan.11 v The influence of graphic novels 

and cartoons have the potential to be used for both positive and negative propaganda. Media 

can positively influence reconciliation in the aftermath of violent conflict just as the negative 

use of media magnifies and promotes conflict. In regard to ideologically motivated cartoons, 

their communicative effectiveness and versatility can be used by the creator for purposes of 

propaganda and persuasion, convincing the reader of a particular perspective.12   

 
9 Yamson, Ellen; Yamshon, Daniel. “Comics Media in Conflict Resolution Programs”. Cambridge, Massachusetts: 
Harvard Negotiation Law Review (2006): p. 1. 
6 Yamson, Ellen; Yamshon, Daniel. “Comics Media in Conflict Resolution Programs”. Cambridge, Massachusetts: 
Harvard Negotiation Law Review (2006): p. 2,8. 
11 Michel, Chantal Catherine. “Panels for Peace: Contributions of Israeli and Palestinian Comics to Peace-Building”. 
Milan, Italy: Journal of Fonazione CDEC (2013).  

12 Duncan, Randy, and Matthew J. Smith. The Power of Comics: History, Form, and Culture. New York: Continuum 
International Publishing Group (2009). 



The nature of stories induces the audience to empathize and identify with the 

protagonist. Scott McCloud’s theory of comics articulated in Understanding Comics further 

suggests that the simplicity of cartoons and caricatures, especially when juxtaposed with 

realistic backgrounds, allows viewers to identify with the characters and subsequently place 

that identification within their understanding of reality.13 These effects serve to allow the 

audience to accept the reality of the characters, as part of the “suspension of disbelief” 

embodied in all forms of fictional storytelling, and thus absorb the story’s meaning. There is 

evidence that stories even induce the audience to become the protagonists on a neurological 

level.14 Mirror neurons are brain cells that reacts both when a particular action is performed 

and when it is only observed. For example, mirror neurons trigger the sensation of eating 

chocolate when we observe others eating chocolate. These mirror neurons help explain why 

audiences adopts the same sensations felt by the character whose perspective is presented.15 

The addition of sound, music, and motion-pictures amplifies the impression of stories on 

viewers. Cartoons can support cognitive, behavioral, and moral development as well language 

acquisition for children.20 Cartoons are particularly appealing to children due to their generally 

soft, imaginative, zany, dynamic character compared to live-action film and reality itself.21  

 
9 McCloud, Scott. "Understanding Comics: The Invisible Art.” Northampton, Massachusetts : Tundra Publishing 
(1993): p. (36-37). 
14 Keysers, Christian. "The Empathic Brain". Social Brain Press (2011). 
15 Holland, Norman. “Stories and the Mirror Inside You”. Psychology Today (2011). 
20 Derzyan, Tatev, “The Influence of Cartoons on Children’s Socialization”, Enlight University (2019). 
21Sharmin Sultana. “Role of Cartoon: A Brief Discussion on how Cartoon put an impact on Children”. ENH 
Community Journal (2014). 



However, as the influence of cartoons can also be negative, whether intentional or not, by 

exposing children to violent or sexual content and promoting immoral or irrational behavior.22 

 

Application to the Israeli-Palestinian Conflict 

The Israeli-Palestinian conflict has been long regarded as one of the most intractable conflicts in 

world history.20 The balance of power de facto favors Israel but often favors the Palestinian de 

jure according to International Law. Both sides have legitimate claims to the same land and 

both sides have committed crimes against humanity and acts of existential self-defense. There 

are several key issues: mutual recognition and security, borders, water rights, control of 

Jerusalem, Israeli settlements, Palestinian freedom of movement, and Palestinian right of 

return. Though the balance of power favors Israel, The real root of this conflict however, has 

always been about the clash of competing narratives, namely those of Judaism, Islam, and 

Christianity, Western and Arab civilization, and Israeli-Palestinian identity.23 Though still defined 

by "terrorist attacks” and military “occupation”, over the past several decades, the Israeli-

Palestinian Conflict has shifted from a traditional military conflict to a “media war” fought over 

public relations and international support. Palestinian and Israeli art, literature, theatre and film 

have been appropriated as “weapons of culture”, to support these competing narratives.24, 25  

 
22 Habib, K. and Soliman, T. (2015) Cartoons’ Effect in Changing Children Mental Response and Behavior. Open 
Journal of Social Sciences, 3, 248-264. 
20 Kelman HC. The role of national identity in conflict resolution: Experiences from Israeli-Palestinian problem-
solving workshops. In R.D. Ashmore, L. Jussim, & D. Wilder (Eds.), “Social identity, intergroup conflict, and conflict 
reduction”. Oxford and New York: Oxford University Press (2001): p. 187-212. 
23 West, Deborah L. “Myth & Narrative in the Israeli-Palestinian Conflict”. Cambridge, Massachusetts: World Peace 
Foundation, John F. Kennedy School of Government, Harvard University (2003). 
24 Shihabi, Muzna. “Palestinian Public Diplomacy: from Camp David II to the ICJ Ruling on the Israeli Wall”. Birzeit 
University (2006).  
25 Cannon, Ellen. “The BDS and Anti-BDS Campaigns: Propaganda War vs. Legislative Interest-Group Articulation”. 
Jerusalem Center for Public Affairs (2019). 

https://scholar.harvard.edu/hckelman/publications/role-national-identity-conflict-resolution-experiences-israeli-palestinian-pro
https://scholar.harvard.edu/hckelman/publications/role-national-identity-conflict-resolution-experiences-israeli-palestinian-pro
https://jcpa.org/


In her work, “Panels for Peace: Contributions of Israeli and Palestinian Comics to Peace-

Building”, Dr. Chantal Catherine Michel describes the ideological struggle for the representation 

of ideas, played out in various graphic novel publications depicting aspects of the Israeli-

Palestinian conflict. She asserts that few, if any, publications thus far have been able to 

separate themselves from their own cultural, political, and religious biases as well as reach the 

affected audiences, but maintains that if such a publication could be achieved, it would have a 

noticeable impact in peacebuilding due to the effective communication tools that graphic 

novels are. According to Michel, graphic literature that does not offer a balanced view of the 

conflict and tends to neglect the other side, contributes to an entrenchment of the conflict 

rather than to peacebuilding. She writes, “Apparently, neither the great majority of the authors 

living inside Israel/Palestine, nor the ones living geographically (and culturally) outside of this 

conflict-area, seem to be willing to produce comics that could contribute to peace-building or 

are capable of it. As it is, [Arab-Israeli Conflict Comics] are unfortunately mostly used as a 

cultural weapon against the other side.”26 Furthermore, in her essay, “The Art of Persuasion 

and Propaganda”, Michel writes, “Being culturally involved in the Palestinian-Israeli conflict 

means for most people the impossibility of adopting a neutral position. This could, 

hypothetically, only be possible for those who aren’t culturally involved”.27 I offer an alternative 

– ideological balance and representation: 

 

 
26 Michel, Chantal Catherine. “Panels for Peace: Contributions of Israeli and Palestinian Comics to Peace-Building”. 
Milan, Italy: Journal of Fonazione CDEC (2013). 
27 Michel, Chantal Catherine. “The Art of Persuasion and Propaganda”. Milan, Italy: Journal of Fonazione CDEC 
(2013): p. 3. 



             Olive Branch Pictures, Inc.  

I believe that the best way to mitigate intractable conflicts is through the 

education of the next generation, and that the best way to reach the next  

generation is with epic, animated, musical storytelling. Olive Branch 

Pictures, Inc. is a social enterprise engaging in conflict mediation, cultural diplomacy, 

edutainment, and philanthropy using multi-narrative, commercially-viable, animated 

storytelling with a representational, ideologically balanced production team and advisory 

board. Our mission is to help mitigate the cycles of hatred, violence, xenophobia, and 

propaganda surrounding large-scale social conflicts including refugee crises and religious, 

international, and civil war.  

 

“Shira and Amal” 

Our first production addresses the Israeli-Palestinian Conflict 

with the story “Shira and Amal” about an Israeli girl and a 

Palestinian girl who learn to cope with the traumatic loss of 

loved-ones by escaping into the world of music. Years later their 

paths cross in university where, under the mentorship of their 

professor, they develop an intercultural benefit concert and 

compose “A Song of Hope” to bring peace to Jerusalem and to 

themselves. “Shira and Amal” is engineered to employ the freedom of fiction, visual imagery, 

and music to navigate the social, political, and religious factors of the conflict without sacrificing 

story-craft and commercial viability”. 



 

Methodology 

By writing such a story under the guidance and approval of a representational, ideologically 

balanced advisory board comprised of distinguished individuals in fields ranging from religion 

and entertainment to politics and psychology, Olive Branch Pictures strives to portray objective 

truth. By striving to maintain neutrality in the visual representation of the story, so as to avoid 

disproportionately demonizing one side over the other as well as portray an authentic, if 

fictionalized, version of reality, the production will be able to further access audiences on both 

sides of the ideological divide and thus contribute to mutual-understanding and coexistence.  

By following the principles of mythology and universal values, the story will be capable 

of reaching both a religious and secular audience. This story will thereby embody archetypal 

truths to inform the next generation how to find their path in the world, guided by universal 

principals that have informed all of humanity’s religious traditions including that of Judaism, 

Islam, Christianity, Buddhism, and Taoism, etc. By writing in accordance with the principles of 

mythology, epitomized in the classical “Hero’s Journey”, this story can align with the nature of 

collective unconsciousness, as suggested by Dr. Carl Jung and Joseph Campbell, and thereby be 

highly influential for the audience and thus have the capacity to deliver much needed social 

impact in the conflict-torn region.  

By applying two equal protagonists who each represent one side of the conflict, with 

careful consideration for the balance of these perspectives, “Shira and Amal” will access 

stakeholder audiences on both sides of the debate and reveal to them the humanity, culture, 

and perspective of the “other” thus contributing to the mitigation of the cycle of extremist 



hatred, fear and violence. The characters, Shira and Amal, are designed as role models for the 

next generation, specifically young women, teaching them how to cope with trauma, learn from 

mistakes, and value education, discipline, and creativity. Their journey across both secular and 

religious worlds allows “Shira and Amal” to access both religious and secular audiences. 

Furthermore, with two female protagonists representing both sides of the ethno-cultural, 

religious division, “Shira and Amal” avoiding the tension that would upset extreme and 

conservative religious groups surrounding inter-marriage.  

In this “media war”, various media outlets and educational platforms constantly 

perpetuate biased views on controversial issues. By distributing widely and proportionately 

along communication channels to stakeholders , “Shira and Amal” will be an antidote to 

propaganda, out-competing biased media outlets with a balanced and highly entertaining 

narrative. Furthermore, this production will help develop mutual trust capable of trickling up 

through the people to influence governing powers to be more willing to negotiate as well as to 

help prevent the possibility of apartheid, indentured servitude, expulsion or genocide.  

The medium of graphic novel, enables production and distribution at a relatively low 

cost and can then scale to larger productions such as a theatre and film, adapting production at 

each phase to the needs of stakeholders and changing socio-political landscapes. By developing 

this production collaboratively with a representational, ideologically balanced production team, 

it will not only engage both sides of the conflict, but also represent, visualize, and tell their 

narrative perspectives with authenticity and balance. With a production team comprised of 

talented musicians, actors, directors, writers, and comedians who represent the people that the 

production addresses, Olive Branch Pictures not only serves to produce a work of incredible 



quality, but also amplify these creative professionals as cultural ambassadors, furthering the 

goals of building bridges across communities in conflict. By scaling the graphic novel to a 

theatrical musical and a feature-length animated musical, “Shira and Amal” will have the 

potential to amplify both its commercial and stakeholder audience. By launching “Shira and 

Amal” in partnership with international, regional, and local production and distribution 

companies, using modern marketing techniques, we will not only engage our intended 

stakeholders on the grassroots level, but also generate significant profit by reaching to a 

massive commercial audience. Not only will this production generate significant profits, but it 

will also employ a system of giving. Both donations and investments supporting this venture 

will be multiplied through successful business, and then a portion of profits will be redistributed 

to an ideologically diverse array of credible non-profit partners engaging in peacebuilding and 

sustainable development in the region. Furthermore, seeking funding from ideologically diverse 

sources, from private donors and investors to international governments and foundations, will 

mitigate bias and also generate more trust and therefore be more accessible to a diverse 

audience.  Collaborating with NGOs and Non-Profits on both sides of the aisle, local, regional, 

and international, this work of cultural diplomacy will help “Shira and Amal” reach the lives of 

the people afflicted by this conflict from the grassroots level, up.  

By communicating the story in modern Hebrew and Palestinian Amiyah, the spoken 

dialect, “Shira and Amal” will help expose the humanity, culture, and perspectives between 

Israelis and Palestinians, mitigating hatred and xenophobia. By translating to reflect the 

colloquialisms of the day and of the generations to whom they refer, as well as use diplomatic, 

sensitive language when addressing controversial issues, “Shira and Amal” can successfully 



reach a multi-generational audience, achieve linguistic connectivity and authenticity, and access 

audiences on both sides of the ideological aisles. By further communicating the story in Modern 

Standard Arabic and the Amiyah of Egypt, the Levant, the Gulf States, and the Maghreb, “Shira 

and Amal” will contribute to understanding and coexistence between the Jewish people and 

the larger Arab world. By translating “Shira and Amal” to other relevant languages, such as 

Turkish and Farsi, “Shira and Amal” will be able to reach the larger Middle East and support 

regional understanding and coexistence. The versions of “Shira and Amal” intended for the 

stakeholder audience can be distributed at no cost, a subsidized cost, or for a suggested 

donation while allowing its English and other mainstream languages versions, such as Chinese, 

Russian, and Spanish, to bring in the revenue with which to sustain the future of Olive Branch 

Pictures and its philanthropic efforts.  

If the music of this production was carefully written by musicians, ethnomusicologists, 

and linguists, then it can appeal to a multicultural audience. Furthermore, with a score 

featuring both classic and modern songs from both cultures, past and present, this production 

will appeal to a multi-generational audience. Further still, by featuring liturgical songs from 

both represented faiths, the production can reach both the religious audiences.  

The production could work with governments and religious authorities that control 

mainstream media channels, compromising content only if absolutely necessary for the greater 

good of reaching the people. If such compromises are too great however, the production could 

reach the people through alternative channels with the understanding that when media 



content gets banned, it generates publicity which attracts viewership in sub-stream 

communication channels.28  

Olive Branch Pictures will use surveys, critical reviews, public opinion, and longitudinal 

focus-group studies to measure its social impact on the conflict and minimize any negative 

externalities. The long term goal of Olive Branch Pictures is to expand into an animation studio 

dedicated to applying this methodology to help mitigate enduring conflicts all over the world 

from civil war and refugee crises to international and religious war. 

 

Some Proofs-of-Concept 

The utility of cartoons, comics, theatre, and film to engage in complex, divisive issues is 

demonstrated through countess examples. Examples that support and have informed the work 

of Olive Branch Pictures, Inc. and “Shira and Amal” as proofs-of concept include: 

 

“The 99” – The first superhero series inspired Islamic 

archetypes, created by Dr. Naif al-Mutawa to provide 

young Muslims with Islamic role models and help show 

the world the universal values of Islam.29 It began as a 

comic book series in 2007, even partnering with 

popular comic franchise “DC Comics to create a Justice League” crossover mini-series, and 

expanded to a multi-million dollar animated series and franchise in 2009. The animated series 

 
28 Jansen, S. and Martin, B. “The Streisand effect and censorship backfire”. International Journal of Communication 
(2015). 
29 Al-Mutawa, Naif. "Why I based superheroes on Islam". BBC. July 2, 2009. 

http://news.bbc.co.uk/1/hi/world/middle_east/8127699.stm


aired in nearly 70 countries. Though “The 99” was initially banned in Kuwait as well as Saudi 

Arabia after it was issued a fatwa by the Grand Mufti, Dr. Naif Al-Mutawa challenged this fatwa 

in clerical court, proving the virtues of “The 99” and lifting the bans.30 

 

DreamWorks’ “The Prince of Egypt” – A 1998 American animated 

musical drama film based on the book of exodus. It received an 

academy award for best original song and generated a revenue of 

$148.6 million. DreamWorks consulted with Christian, Jewish, 

Muslim, and Arab authorities to make the film more accurate and 

faithful to the original story. However, The Prince of Egypt was 

banned in the Maldives and Malaysia on the grounds that 

prophets cannot be depicted in media. In addition to the depiction of prophets, it was also 

arguably banned in Egypt due to the portrayal the slavery of the Jews in Egypt and unflattering 

portrayal of Egyptian civilization.33  

 
“The Band’s Visit” is a story is about an Egyptian band that arrive 

in Israel and end up stranded in the wrong town due to a language 

barrier. However, they find friendship with the locals and discover 

their shared humanity. The story depicts Arabs and Israelis as 

ordinary people, with similarly ordinary lives. It signifies an 

overcoming of cultural barriers and prompts a questioning of 

 
30 Al-Mutawa, Naif. "The latest challenge of 'The 99' superheroes is tackling a fatwa". The National. April 26, 2014. 
33 Eltahay, Mona. “Egyptians disown celluloid ‘Prince’”. The Guardian (1999). 

https://www.thenational.ae/the-latest-challenge-of-the-99-superheroes-is-tackling-a-fatwa-1.262154
https://www.theguardian.com/world/1999/apr/17/9


conflicts between the two groups. “The Band’s Visit was adapted from a Broadway musical to a 

feature film and won three Tony Awards and a Grammy Award. The show had a positive impact 

on Middle-Eastern actors and audiences, as many felt represented by authentic characters 

rather than stereotypes.34 

 

“Persepolis” – An autobiographical series by Marjane Satrapi 

depicting her childhood up to her early adult years in Iran during 

and after the Islamic Revolution. It was first published as an 

award-winning graphic novel and scaled to an animated feature 

film with a revenue of $15.5 million. It helped expose an 

international audience to the perspectives of Iranians and women. 

Persepolis was initially banned in Lebanon after some clerics 

found it “offensive to Iran and Islam.” The ban was later revoked after an outcry in Lebanese 

intellectual and political circles.35 Though it drew official objections from the Iranian 

government, the film was allowed to be screened in Tehran albeit with six scenes censored due 

to sexual content.36 Additionally, in 2006 Persepolis became part of the cadet’s curriculum at 

West Point U.S. Military Academy.37 

 

 
34 Burack, Emily. "'The Band's Visit' Star Sharone Sayegh Tells Us About the Power of Representation". Alma (2018). 
35 Rafei, Raed. "Lebanon: Iran revolution film 'Persepolis' unbanned". Los Angeles Times (2008). 
36 “Rare Iran screening for controversial film 'Persepolis'”. Agence France-Presse (2008). 
37 Rana Foroohar, “Comic Relief”. Newsweek (2005).  

https://www.heyalma.com/bands-visit-star-sharone-sayegh-tells-us-power-representation/
https://latimesblogs.latimes.com/babylonbeyond/2008/03/lebanon-iran-re.html
https://web.archive.org/web/20080522125111/http:/afp.google.com/article/ALeqM5j42rPk2BytF_nzJMitnhfe-sP4hw
https://www.newsweek.com/comic-relief-117517


Disney’s “Frozen” (2013) is an example of how to successfully 

produce and distribute a dual-female-protagonist, epic, animated, 

musical feature film. It won Golden Globe, BAFTA, Annie. And 

Academy Awards. It earned an estimated profit of over 400 million 

and was successfully adapted to a Broadway musical. 38 Frozen 

broadcasts a powerful message to the next generation on the 

morals of love, speaking to trust, sisterhood, and self-love. 

 
“Waltz with Bashir” is a 2008 Israeli animated feature 

documentary written, produced, and directed by Ari Folman. It 

depicts Folman in his search for lost memories of his traumatic 

experience as a soldier in the 1982 Lebanon War. It grossed over 

$11 million against a production budget of only $2 million and 

won a Golden Globe Award for Best Foreign Language Film. The 

film was banned in some Arab countries with its harshest critics in 

Lebanon. The film was privately screened in 2009 in Beirut in front of 90 people and many other 

private screenings followed. Unofficial copies became available in the country as well.39 The 

animation style of the documentary allows such realities of war and trauma to be expressed for 

the audience to understand its messages in unique, visceral ways. 

 

 
38 Mike Fleming Jr . "2013 Most Valuable Blockbuster Final Four – #2 ‘Frozen’ Vs. #3 ‘Despicable Me 2”. Deadline 
Hollywood (2014). 
39 Anderman, Nirit. "Israeli film on Lebanon War 'Waltz with Bashir' shown in Beirut". Haaretz (2009). 

https://deadline.com/2014/03/despicable-me-2-frozen-most-profitable-movie-2013-704578/
https://www.haaretz.com/1.5065340


In “Footnotes in Gaza” Joe Sacco tries to understand what 

happened during the 1956 Suez Crisis in the towns of Khan Younis 

and Rafah in the Gaza Strip in which nearly 400 Palestinians were 

killed. “Footnotes in Gaza”, published in 2009, along with Sacco’s 

earlier work “Palestine”, published between 1993 and 1995, are 

among the first examples of “comics journalism”. These works 

speak to the notion that, because it is already extremely difficult 

to objectively portray reality in journalism and documentary style films, using illustration to do 

so allows for more creative freedom. Furthermore, these works reveal comics to be an effective 

medium of address a complex, and controversial subject, in this case the Israeli-Palestinian 

Conflict. However, as Dr. Chantal Catherine Michel notes that though Sacco demonstrates a 

critical distance from his interviewees by mentioning inconsistencies in their accounts and 

forefronts his approach and research methods, “Footnotes in Gaza” influences the reader into 

believing that Sacco’s depictions and interpretations are essential truths.40 

 

“West Side Story” is a musical in which a modern-day Romeo and 

Juliet are involved in New York street gangs, leading to violent 

confrontations and a tragic ending. The show won 3 Tony awards, 

has performed on Broadway for over 6 decades, and was adapted 

to a successful, award-winning film. It addresses such social 

themes as bigotry, cross-cultural misunderstanding, and love and 

 
40 Michel, Chantal Catherine. “The Art of Persuasion and Propaganda”. Journal of Fonazione CDEC (2013): p. 5. 



conveys the underlying message that violence breeds violence.42 The story and music capture 

the culture of the rival groups as well as the power of ambiguity to allow the audience to both 

identify with and disapprove of both sides without clear bias. 

 

“Hamilton” is a musical by Lin-Manuel Miranda that tells the story 

of American Founding Father Alexander Hamilton. Inspired by the 

2004 biography Alexander Hamilton by historian Ron Chernow, 

the show's music draws heavily from hip hop, as well 

as R&B, pop, soul, and show tunes. The show transcends the racial 

confines of American mythology by casting non-white actors as the 

Founding Fathers and other historical figures. In doing so,  

“Hamilton” demonstrates the ability of public art to universalize inter-group narrative and 

mitigate conflict. “Hamilton” is also further evidence of the efficacy of theatre to shape 

collective narrative. 

 

  “Maus” – A graphic novel by American cartoonist Art 

Spiegelman, serialized from 1980 to 1991. It depicts Spiegelman 

interviewing his father about his experiences as a Jewish Holocaust 

survivor. It was the first graphic novel to win a Pulitzer Prize. 

While it was not written specifically for children, the cat and 

 
42 Berson, Misha. "60-plus years later, West Side Story endures and thrives, including a new production at 5th 
Avenue Theatre", The Seattle Times, 24 May 2019. 
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mouse depictions of Nazis and Jews make it easier for a younger audience to bear the burden of 

learning about the Holocaust. 

 

Conclusion 

Stories are sequences of events that communicate human experience. Narratives are the 

stories that define our individual or group identities. Myths are stories that withstand the test 

of time. In their embodiment of universality, myths transcend identity-group narratives. How 

stories are communicated affects how they are interpreted which then influences identity and 

can further translate into behavioral action. The history of cartoons and graphic literature 

substantiates their efficacy as mediums for communication and storytelling as well as conflict 

mediation. While it is nearly impossible to separate the perspective of the storyteller from the 

story, it is possible to combine the perspectives of multiple storytellers. My ultimate intention 

in establishing Olive Branch Pictures Inc. and producing the story of “Shira and Amal”, is to 

apply this creative approach of ideologically balanced, representational, mythological 

storytelling, with a philanthropic system and sensitively crafted distribution strategy, to help 

deescalate the Israeli-Palestinian Conflict and beyond for the next generation in the pursuit of 

truth, justice, and humanity. 
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